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I. Introduction

ω More than 10 years of experience in the B2B 
market

ω Thematic newsletters covering the areas of HR, 
Marketing, Management and New Technologies

ω An international presence: United Kingdom, 
United States, Netherlands and Australia

in brief :



III. Newsletters (250 000 opt-in subscribers)

NTIC Marketing BusinessManagement



IV. Advertisers highlight their contents



IV.Pre-filled form and qualification



V. Results of the campaign



VI. Delivery of the qualified leads

Yourbenefits:

1. Our pre-filled forms allow you to obtain key information 
generated contacts who have expressed an interest in your 
products / services

2. Qualify even more leads with 1-3 questions

3. Get your leads within 48 to 72 hours after sending



CPI :(Cost Per Insertion)

Commitment on 1 Insert: 1 Bulletin, 1 date whatever the number of leads generated

CPL : (Cost Per Lead)

Commitment on a Volume: (40 leads minimum) whatever the number of newsletters 

we will need to send to achieve this volume of leads.

TM : (Télémarketing)

Commitment on a Volume: (80 leads minimum)

VII. Business models
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NEWSLEAD

26-28 rue Danielle Casanova

75002 PARIS

Tel.: 01 81 51 71 40


